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into new lines of business including Smart Home, 
Connected Car, Home Security and Healthcare. As an 
example, Verizon provides connected car diagnostic 
and tracking system “Hum”, while O2 in the United 
Kingdom provides insurance services. 5G will also 
bring new services to the mass market including 
differentiated connectivity based on quality of service, 
sponsored traffic and fixed-wireless access.

On top of that, 5G will create a great opportunity 
for data monetization by enabling precise location-
based services including advertising. Service providers 
will need to be able to sell and deliver these new 
services, bundle them with traditional offerings and sell 
efficiently across channels.

One of the biggest barriers to service providers being 
able to do this effectively is the existing Business 
Support Systems (BSS) that were just not designed to 
handle these new services and are costly to customize 
and maintain. Having multiple separate stacks is also 
not an option since customers expect a unified buying 
experience across all products and channels. To fully 
leverage this opportunity, service providers need a 
modern, unified commerce layer that will abstract 
the complexity of BSS systems and allow business to 
bring new innovative services to customers quickly.By 
integrating Adobe Experience Manager with Elastic 
Path Commerce, online experiences are infused with 
content that shoppers can interact with and inspire 
Full realization of revenue potential from new digital 
offerings requires service providers to ensure that 
subscribers can shop conveniently for these offerings. 
They want to be able to shop through convenient 
channels, have a consistent experience throughout 
the journey and receive personalized treatment. 
Customers are shifting toward self-service based 
channels like mobile applications, voice assistants and 
chat bots, but they want to be sure they can easily 
switch between digital and traditional channels even in 
the middle of the journey.

The challenge is that most of the service provider 
ecosystems were built around traditional channels 
that create a siloed IT landscape: the call center is 
supported by one stack, the retail store by a second, 
the web portal by a third. This results in the lack of 
one unified view of customers and severely disjointed 
journeys. To address the challenge, service providers 
need to unify their shopping experience with a single 
commerce layer which will provide the business with an 
efficient way to manage customer experiences across 
channels in a consistent way.
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Winning Subscribers in the Connected 
World

With the increasing adoption of 5G, consumers are 
transitioning to a connected world where they will have 
everything at their fingertips: unimaginable broadband 
speeds, billions of connected devices, and more choice 
than ever before. They’ll be in the driver’s seat and 
choose only the brands that are providing a stellar 
customer experience and great value for their money.

Over-the-Top providers have been able to deliver 
the value consumers are looking for and become 
fierce competitors of the incumbent service providers 
disrupting the industry. Following the success of Netflix 
in over-the-top video streaming, Amazon, Apple 
and others have followed suit by launching their own 
streaming services. These companies have large 
ecosystems to create added value and own extensive 
amounts of customer data to provide personalized 
experiences. With saturated markets and intensifying 
competition, it is becoming extremely hard for service 
providers to grow organically through customer 
acquisition.

To stay relevant in the connected 5G world, service 
providers need to re-invent themselves. They need to 
deliver innovative services to subscribers and monetize 
every interaction while still providing remarkable 
experiences. 

Sustainable revenue growth in the mass market 
requires service providers go beyond traditional 
services and expand into new lines of business. The 
proliferation of M2M/IoT-enabled services will create 
an opportunity for service providers to expand 



The Benefits of Elastic Path Commerce

Enable New Revenue Streams
Introduce new digital services and business models 
including M2M/IoT, 5G, and partner-enabled offerings.

Increase Customer Lifetime Value
Make up-selling and cross-selling to customers easy 
with a unified commerce platform for traditional and 
digital services.

Deliver Superior Customer Experiences
Provide personalized, continuous customer journeys 
across digital and traditional channels.

Accelerate Innovation
Test new markets and experiment with new ways 
of reaching customers, such as voice commerce, 
chatbots, AR/VR, connected devices and more.

Embrace Business Agility
Accelerate time-to-market for new offerings, 
capabilities and experiences by abstracting systems 
of records complexity.

Optimize Costs
Leverage flexible deployment models including SaaS, 
public cloud, private cloud and on-premises.
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The Elastic Path Commerce Offering

Elastic Path offers an API-driven headless commerce 
platform which abstracts the complexity of existing 
BSS systems and gives service providers the ability 
to sell new digital services alongside existing ones, 
deliver superior customer experiences and accelerate 
time-to-market. 

Traditional and Digital Services
Enable new innovative offerings for customers and 
bundle them with traditional telecom services to 
create high-value bundles while providing a unified 
experience across all products and services.

Customer Experience Innovation
Create innovative customer experiences across 
touchpoints like mobile devices, web, kiosks, 
wearables, voice assistants, chatbots and connected 
appliances. Easily make changes to the customer 
experience to add new touchpoints at unprecedented 
speeds with our patented Cortex API layer.

Omnichannel Customer Journeys
Deliver remarkable, consistent experiences through 
personalized interactions and enable continuous 
customer journeys across channels with a unified view 
of customer interactions and centralized business 
logic.

Carrier-grade Performance
In choosing the best deployment model to meet 
business requirements you can ensure business 
continuity with a scalable, secure platform proven to 
handle large volumes of customers and transactions.
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If you need help delivering unified commerce experiences 
across all customer touchpoints, contact Elastic Path.

info@elasticpath.com   |   elasticpath.com

About Elastic Path
As the pioneer of headless commerce, Elastic Path created the world’s leading API-first 
commerce solution purpose-built to create a purchase experience in any digital environment.

North America toll-free: +1 (800) 942 5282 
Europe: +44 1189 255 854
Worldwide: +1 (604) 408 8078

Communications service providers around the world trust Elastic Path


