
Your eCommerce Platform Recommendation
We recommend a combination of buying and building. This will either include a traditional 
All-In-One platform which allows you to incorporate third-party vendors, or a Composable 
Commerce Solution that comes equipped with pre-built solutions. With this option you will 
be able to:
 • Launch your store under a rigid timelines
 • Customize your eCommerce solution to a certain degree to fit your strategy 
 • Rapidly adjust your eCommerce solution to meet outpace competitors and 
 meet market needs
 • Leverage out-of-the-box functionality to power your store
 • Leverage a best-of-breed approach 
 • Leverage complex configurations and settings such as price variation, 
 account management,  budget and spend limits and more.
 
Examples of these platforms include:
Salesforce Commerce cloud (All-in-One)
SAP Hybris (All-in-One)
Big Commerce (All-in-One)
Elastic Path (Composable Commerce)
 
N.B. While you will be able to add more customizations with this option, it is highly recommended 
that you hire an agency or systems integrator if you don’t have an in-house technical team. The 
pre-built solutions provided by each platform will be a starting point in which you will have to 
customize to fit your unique needs. While this might sound daunting, you can significantly mini-
mize risk and reduce complexity by working with a Composable Commerce solution. Compos-
able Commerce solutions are built to be loosely coupled to ensure that you can customize and 
make changes with a lower technical debt and ensure that your system runs smoothly at a lower 
cost.
 
Your Frontend Recommendations
Your best suited frontend solution will be a frontend that allows your team to make changes on 
the fly without the need of a frontend developer. We recommend looking into a 
Frontend-as-a-Service (FEaaS).

This technology allows you to build and design your features, and their functionality such as grid 
layouts and carousels for your product, using minimal coding. If you choose this option, you will 
utilize an agency or your FEaaS team to carry out your first time implementation of your frontend 
with your commerce solution. Once that is completed, your team of marketers, content creators, 
and merchandisers will have the flexibility to innovate and make updates without reliance on 
your engineering teams. 
Examples of FEaaS that may be right for you include: 
Frontastic
Mobify 
Moovweb 
Mason.



Main Third Party Recommendations
In addition to your backend and frontend, there are also 3 main third party integrations we rec-
ommend to enhance your user experiences. 

Payment Gateway 
You should consider investing in a flexible Payment Gateway.  By giving your buyers the option to 
choose from all the popular payment options and the option to purchase now and pay later, you 
can decrease the number of abandoned carts and increase average order value by as much as 
85%.
Examples: Stripe, Paypal, Braintree

Search Engine
You should consider investing in an advanced Search function. It ensures that website visitors find 
what they need more quickly so you can sell more products, o�er more services and yield more 
satisfied website visitors who will likely come again.
Examples: Algolia, Coveo, ElasticSearch, Bloomreach  

Product Information Management
You should consider investing in a robust Product Information Management system. The PIM 
thoroughly simplifies the process of creating, managing, and using product information and 
specifications for online and o�ine catalogs so you can provide superior product experiences, 
support omnichannel marketing and increase overall conversions
Examples: Salsify, InRiver, Akeneo 

Of course this is not an exhaustive list, however, we can discuss your unique requirements and 
help you to better compose your eCommerce ecosystem that will best suit your needs. 
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